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sing our whole body invo the task ‘
?ﬁfﬁiﬁlﬂfwcaﬁon is a total cultu‘r:ﬂ. phenomenon; the sgh:xtxo_n r(;i iggmo%
munication problems therefore lies in the coexistence an wolse ation o)
all the modern mass media, When we commt_jmcate:wi put o Lot
organism into the task, We seldom can tatk to somebody on one g
Jhile thinking of another. B - o
Whll?t:lsr]lzis(;r::%)r?ainunication which enables the Christian Church to cotxlx:é
municate collectively with its target audience, it should als% _en_g:r,n he
relationship of communication with its wl_aolelquy, the combinatio
all its media forces, inc¢luding individual Christians. i< of i
‘The mass media are but instruments pla}ces;l in the hands © the
media peaple. They can perorm oty 1 o medum. The ox
in accordance with the specifics of articuls . The ex
grﬂéied advertising planners know this. They de.vot_e méxcti of S;l;gltg
time and effort to the complex business of formulating the best possib
< ia mix.” . L R SR
mecgzglzrding the indispensability of media co.o-rdl-n‘a}tlon,bhf;e ag;vz
few lines from a book with which you are all familiar: -Otilr._ o r:ze;llu "
many parts, but the many parts make only one body When 1: ey al 2 pou
togeiher .... Suppose the whole body were an cye, then pul;dwoou ! r'?xfel‘l
hear? Or if your whole body werg just one big ear, how cog: Ofii}_e 1 smell
anything? ... So he has madc.mmg]gartsg, but still there is only one body.
arces I Cor, 12112220, Date: A.D. 59. o ,
SOHE;‘; the issue of coordination is not a new one, but 1; ha,sﬁaécggi ;?ag
significant new dimension which pol_ses__senous_p'x_'pi‘u}ems 1;:1)1‘ a Chstian
communication media, now and n th_e_ future, it We hodqo find an
answer. What Paiil wrote to the (;orm_tm_ans concerning t e(:i § werhsich s of
spirital gt 0 e Bpp L o of aur abiltes ind senses,
ring | sxiensions of the human body, bilities and senses
2%? ;?l%ebtlli;te“'the body is one and bi‘lﬁ_in Christ” has a_!reaciig §;v$§1n1§{ the
keynote to which the Christian media orchestration should be tuned.

ass media are interreloted - .
M There are many things you can do with a screwdriver; you mﬁy
tighten screws of fcosen them, pierce a hole, even stab someone in the

- report or persuade.
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back: But-there are things you canno
glass, spoon-feed a child, . A S

A mass medium is ke the screwdriver. It has a funetion, a range of
uses. The limits of that range are not always very clear, A skillful user
may achieve wonders with the most “frail” medium. But there is a-line
where he.has to-stop because the medium is totally inadequate to do what
has to be done. With a pen-and paper a good writer can write for hours,
but he will need a camera to take pictures that help illustrate what he says
in the article. “A good picture is worth a thousand words.”

Much of the available experimental knowledge in the field of media
effects study indicates that there are some built-in differences among
mass media. Some media are space-organized, such as prinied materials,
still pictures, and art objects. Space-organized media offer more favor-
able conditions for difficult concepts, for criticism, and selectivity on the
part of the audience. Some are time-organized, such as a radio broadcast,
having advantages for learning of simple materizl, and for encouraging
suggestibility in an audience. Others are space-and-time organized, shar-
ing the strengths and weaknesses of space media and time.media. These
include sound films and television. . ‘

These functional differences; or “gift diversity,” of the mass media
not only demonstrate themselves in time and:space organization, but are
also discernible in the degree of audience participation, speed of com-
munication, and sense of permanence. ] :

High audience participation tends to create a sense of involvement,
a group influence. A medium of high-participation such as television
seems particularly fitted for the work of exchanging and sharpening o-
pinion; whereas a medium of low-participation such as a book is good in
transmitting condensed information on the culture to new members of
the society, - .

Speed of communication is maximum in television and radio; some
in magazines; tess in films; least in books. Yet books give the greatest
sense of permanence. Next come films and magazines. Least permanent
are radio and teievision, : o : ‘

#ledia of tow participation, lowspeed, and greater permanence lend
themselves to teaching, to the process of forming public epinion; while
media-of high participation, high speed, and iess permanence would
seem to commend themselves to swift and widespread communication, to

t do with it: pull a nail, cut a piece of

Two Stanford communication experts afier a thorough study of the

mass media as sources of public affairs, science; and health knowledge;
ad the following to say: : :

Rt

Tentatively, we can say that the. public affairs, science, and
‘heaith information to be fearned from television is more closely re-
tated to-events, more-likely to capitalize on the present moment,
than is the information to be obtained from newspapers and maga-
- . zines, which can afford to offer more perspective, .. '
“...From. the parade-of events through. television, which s the
most vivid and dramatic carrier of events, we tend to fill in facis and
findings, but to add concepts and understanding we are likely to
turn to-the slower print media which can somewhat more easily offer
perspective and interpretation.
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“Thisis one reason why the print media are more likely to serve

a5 a source of long-term science and health knowledge, and the

broadcast media as a source of political facts which are useful in an

_election campaign that calls them forth, and may be forgotien
thereafter.” ' P ’

Here again we have research evi

semination of information on a par

mass media exist. _ _ : :
Media are but extensions of the human body. Mo medium is all-pur-

posc. If you adopt a space-organized medium such as magazines, or time-
organized such as radio, it increases and limits your capacity at the same
time. Mass -media-are interrelated -and intercomplementary. “Those
organs of the body which seem more frail than others are indispensable”

(I Cor.. 12:22). -

Different forms to reach different audiences

Each message takes a form' for the medium to carry to its destina-
tion. Language is the basic ‘ingredient of all mass communication forms,
but not the only one. “There are many forms of work” (I Coz. 12:6}.

“Words, spoken and written; pictures, printed or on a screen; other
symbols, verbal -or non-verbal; all are important components of the
structure of a message, A message is the lengthened shadow of its author,
providing the skeleton of the form he sees fitted to the medium.

A writer who has an idea and intends to get this across to his readers
will-first decide'which form he should use that will most effectively and
almost -fully express this idea. He may write it into a poem, prose, &
nevel, or a drama. Each form has certain unique requirements and holds
certain distinctive appeals. To reach this uniqueness or to achieve this
distinctiveness, the process of an adoption becomes necessary if we want
to change from one form to another, and keep more or less the same
theme. : ' . . :

in a broad sense, each medium is an unique form which is good for
certain types of message. A news event reported by newspapers differs.in
many ways from a television one. A fleeting emotional expression of a
man which requires a few hundred words to describe takes only a frac-
tion of a second on the small screen; yet television will find its time too
precious and its capacity 00 limited to depict in details, to-disclose in
depth, the psychological factor or the cultural root of this emotional
facial movement, These differences are so patently valid as to be beyond
the need of objective demonstration.

Marshall McLuhan's “The Medium is the Message,” it seems to me,
is but the same old message expressed in his typical semi-logical,
fascinatingly provocative form. What he actually was saying is that the
different media present different sensory stimuli; that one i§ perceived
visually, another aurally, and the like; that different media require
different treatment of the material; that there are eye-men and ear-men
who are especially skillful in receiving space-or time-organized com-
munication. But these were all things said before by many others.

McLuhan is right at least in one point. We are in a new world, and
our techniques are such that we have given ourselves a new form of com-

dence that even-in the function of dis-
ticular subject these differences of
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mu] (P . - v N
mo 1:;;2:)511 bu; we have not figured out yet the right way to use it. W
use telex t(;ofrilr,ldl,g; \:'1tt;ou't.l;nowing what we do.1 belteve this.is wh'v wz
ut the right and effective ways ¥ :

. ut t } to -use all iffere
form;ooi;:&n}:n.um;:atmn for one task: wor!d._ezangeltzationthe different
effectienly ia;: t;i (.. far that a message may take different _for.ms to reach
effectivel fa;:mrggemagdlengﬁ‘:;f. This is especially important where socio

‘ ctors make a dif i ia distributi |
peone ctor . ‘ erence i media distribution, usage and
auentioﬂegfnoémil circumstances no medivm-can ¢laim to have.the full
eon of Ff)ai(zg eltlr;sgli ;walks_mf life, nor of audiences. of thé whole

pecty . not omuipresent i i
¥  taith ’ ‘ P or ompipoient in i -
W;ﬁfﬁfggfﬁ@fdtmn.md involvement, All medig must woﬂmtioefti?u
terent forms of message to have an above-average S fthe
population of a certain area e coverege ofthe

A radi ' ive i " .

e workerl?) iFyr.maels’]sage may be less effective inreaching a busy white-col-

o orker or & on-set-owner than a printed message. A message in the

orm o2 eﬁiistfnel;erta!i may be as persuasive to housewives as a promi-

s ﬁgd st i) rde—:}'ltmu‘ce TV talk. Sermons are not the only way to
reach, , o meet the particul: i

prea ! ' ¢ p ular requirement and a

{\?Etarl?eﬁii’ re;{mre adaptat'mn-by skitlful writers or produiggs ol

AR H\:; tTgl:t language is the basic ingredient of all mass C(‘)m»
o 3 oo M e word ]angt}age” used here means both the writ-
neuagae stil'l asa?gq goi?tan has raised the question whether the written
e ant as it wt ' i
oot It was even ten'years ago in effective
For istiz :
dheiar trgs;gyiyiears, Christians have regarded illiteracy as the major
posacle to & n(; al progress as well as to world evangelism. Therefore E]he
peoni o peen Ogt :ask was usually' to remove that obstacle and teach the
people preéch;)olll }r::olw we }cnow it is no longer the obstacle it once was
o fa télevisi chi dren in Hong Kong or in Tokyo learn quite a bitl
o 1o} Strc(:t]’,’ ‘:{_-I)]rli(:ah has Areplaced reading 'to a great extent. The
. S 1n 0 . . N . - - '
netionlly _ . merica - is proving this point quite- dra-

To bring across the si . : min

. simple truth of God’ i i

con] ' s salvation to the

Earypt 3 ;1; ziz'iigestghere the literacy rate is low, it may no longer g;lr?gse(g
sary 101 a?] e ?:; ;o.leaén todread first, if and only if the ear-organized

~and- nized media such as radi isi i
,bﬂ eflfectwe]y developed and widely used * televxann, and film can

. am . s N 3
medi wz}t;(;tt Tg:gg a bid to write off the importance of the printed
evanaline e saying is that we Christians have: a variety of
g tools and combinations from which to choose with g o

on-

Slderahle COnfidenCe and that h(y can he ed erre ve Yy
>
| . t 115! ff Cil 1 M fOr cartain

Medg tc}zitiﬁ ;er_:ezvmg end are also interdependent

diens relativelwlng end of a mass communication process is the au-

speaksjto ! gatheii arg(;, heterogeneous and anonymous, A pastor who

s uo & Bather ng od$00 from a pl'atform- can feel more comfortable

and sonfident { n a radio evange:hst in that he can see his audience and
mediate feedback, and interact with its members.on a face-trzyw
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i cel [ f al organs.
face basis. The audience ngeds no other feceiver than the natural org

i septi ass media

h as eve and ear. Yet when it comes (0 th,e: reception otfhrga_isv medis

Su%lmuni}{:ation the audience needs a ‘.‘dock to rec?jtveice e enen_-

?t?at carries the ;nessage. This receiving Flrn;trur:}e?;dorm ez“ira € e voth
i i ing- ing mechanism. The prin . _

Sor o B e recen he paper, in the form of books, Iagazines,

¢ and the receiver, t ! i s, magaznes,
;i:iin;iizz;g)apers;' and in ordinary situations, the reader pays y
k

tially ibe cost of both. We have Chrisimas ‘glft subsc.:rlptl.onra;f“a
D arin b & have not heard of a Christmas g.nft radio pro% him
maga@m;)mﬁimes buy a TV set asa Mew Year's glaf;t toa frlefn;l ;})1; i
y énf‘sje television programs, Radio and “"3?"13191"1 re%?:; B
i;?le;i:& ’themselves to provide the éecelvgr, thj:ei:?tzéy\r:,t:zi; 3 :;1[{; e
i i ide sender and pro M
e ‘fii(f;‘.i -‘pl;(iwicgo?lzptﬁ::;the processp of com@m19at10n. 0 s
o e l(cfir% v:;e exposure 1o a message disseminated throgg varri ]
'd"'rhgls:ell:ﬁ ZOrrc:lgtes with the availability of these rgc?svesrls.hofn ZQ,
vised }ms though powerful in persuasion, cannot reac hor iﬁ
v;'ged pm%;?evis’;ion sét. Radic waves can penetrate the Bgmbo; tu;{ :Vp
;ﬁ??eu;éi far beyond, but only to those who happen .to own a s ort-wave
ave the court listen-in. : A
R hd\;h éi}:; z:'};liigi?l;; of the receivers should be consxdereie\z‘fa?g
" 'N'mr:)‘?n{:dia strategistss‘ decide when and whether fo 1'151 Seran
{Jhr‘l'sna ther considerations neet also to be taken mm acc ant oF
the ot 'El”w_o Oend cost and specific need. Not opiy the :ian.guagel | .ggion
o m(:’EEVL?gd theln*;ajority of the Indian people from enjoying ielevi A;.
e pl’bVﬂ? Piﬁ ining 2 set is beyond the reach of their purchase p(()iv\;r "
th'e he thi ?ﬁ p tteg it should be pointed out again that the differe t
m tk}e P {miet ,recisely'the same needs. For instance, tele\iislc?n.-agt
n}edla ey dmteacging means, because they both carry sound gn Sl%l is;
s go?he two, it is clear that films have one advantage an u:me‘t s
e ma-vis: television. A film can be stopped for comment, o
advantaf | v-lcslea'r up a point. Television, on the other hand, dxs admk‘; !
i:‘:g?gffﬁé?ent system of delivery than films; it can be cbangﬂ and kep
up-tfi:;gg t::fe‘rtain purposes certain combinations of me,fi(;a ‘?r;ngegzﬁsgg:
Beside every TV set there is almost always ; (;1"‘:/6 SG.%}v?is and mewspa-
TS ordina{'ily carry radio/TV program schedules. e dapen.
verti ines and newspapers. This again proves. b oper
denoe. rfnagag.ia ‘;Nider and longer exposure on thg side of the ;u i nee
o 0 cor 1:1¢.hed through close media cooperation to make know! 1
o df‘comge;e and when they can receive the message 'Ehe‘y r:l e
tgﬂ pug :lt':le“i,’eceivers available or aceessible to them. g?d appoln
teai:?luﬁmb to its own place in the body” (1 Corinthians 12},

' ' ' county
Stage of media development dzﬁ“grs ﬁ'amf couit:iﬂywi?h econo% N
The development of mass media goes torw e ol bar-
development, and differs with political central}za'.tmn,'g.’ g phica, bar-
cve Opd ftural'heterogenc:ity. Based on existing statistics n pphave
imats o one hundred countries, two communicagon researc c{sments
;ma;{;istrhitnfnodcrn communication grows along with the other ele
ou
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of society that'one would expect 1o be related 'to communication -
banization; literacy, per capita incorme, school attendance, dnd s forth.
At any given time when we find a couniry where inconie, urbariza-
tion, industrialization; schook attendance, and other such sociil factors
are relatively high, we'tan be quite cofifident that the number of radio
receivers, the circulation of newspapers, and the flow of informatioi
throughout the country will also be telatively high ' : .
. The stage of national devélopment therefore makes a difference in
the stage of communication development dnd both together -make for
differences in the uses of Fdss media for-various purposés. RRERA
“+ Th&advent-of modérn' mass media to developing countries does rot
necessarily follow the same order as it did in more advanced countries:
magazines may ‘be first, theén newspapers and radio and telévision, Nor
do the'media develop at the same speed and with the same dimerision. In
general, we canl only say that the motre the economic growth, the more
likely a country is to give the mass itiedia a major role inits development
program. Political centralization, or to be mofe “accurate; political
ideology makes-a'difference in the mass media development which varies

with the degree to which power and coniral are centralized:

" R.R. Fagen, by comparing media growth in “riodernizing autocra-
cies™ with that in “moédernizing dentacracies,” hasfound’ that sttongly
centralized’-countries seém to ‘be ‘more-likely fo put above-average
resources behind the ‘mdis media, so as t6 develop: the ‘media- system
somewhat out of phase with the genéral soéial and economic growth. He
has-demionstrated that even though the two groups had ‘about the same
average national per capita income, tlie rate of fadis growth was much
greater inthe autocracies than the democracies, On'the-other hand,a po-
litically cenitralized ‘state is more likely'to ow and control the edia,
and therefore is more likely than other countries to use those ‘tedia
single-mindedly to further economic devélopment, e

As an example of the effect of geographical barriers, let us think of
Indonesia, which, because its islands dre so-many; has to give radio a
fuller development thati the printed media; As an exainple of the effect of
cultural heterogeneity, we can think of India with its horrendous. lan-
guage problem. As a result of this probleni; Tndia can hardly have a:pa-
tional newspaper, and has to think abowit using communication satellité
for a nation-wide educational television broadcast'program. Yet a na-
tional leadeér in a ‘small country like Cuba, which has no. important
geographical barriers and uses one common language, is in a-position to
talk to all her people at one time through the small screen. v .0
-+ What s the implication of these fihdings? Is it not clear enough that
strategy of media evangelism should be phaséd in accordance with the
media-development in-€ach country? ‘Well-desigried “and thoroughly:
researched ‘coordination is'necessary to achieve this: s - . . . .

- *Godhas combined the various parts of the body....”: (I Corinthians

12y

Ail media can be used to teach and report _ '

Why should we discuss inedia toordination? Is it not because the
Christian media lack'the riecessary coordination a a-time when the tradi-
tion-boind demdréation of media has already ‘begun to fade gut?
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Historically, Christianity was an individually-directed and orally-
organized religion. “Tongues like flames of fire”.... “They began to talk
in other tongues,” : _ : _

Traditionally, Christians were pulpit-centered, and to them the
printed medium was a natural extension of the man who preached from
the pulpit. Many of the books published after the arrival of the printing
presses were collections of sermons.

 To these Christians, Gospel tracts represent the orthodox means to
reach men iu the street. They could see the men and women to whom they
hand the tracts. The audience is within their reach in the'same sense that
the congregation is within the sight of the preacher. Gospel tracts are
therefore an extension of the pulpit. . o

As for periodicals, a weekly is as far as they could go. MNewspapers?
No! Mot only couid they not se¢ who was receiving the message, butto a
Sunday-oriented mind they are too frequently published. . :

To.those Christians who have accepted the use of radio at all, it is
but another form of the pulpit. This might explain why in the early stage
of our Christian radio development, and even now in soime arcas, radio
was crowded with amgteurish sermon-type programs. . .

Tothem, television was mainly for entertainment, too far away from
the teaching function of the pulpit. Television was once described as-a
devil’s instrument of degeneration on and corruption of the human mind.
Therefore, it was regarded as taboo in Christian homes, L

The eye-men of the Gutenberg Age should turn their ears to the
voice that the ear-men have heard and listened to: “Much is given, much
is required.” All the modern mass media God has given to-us are capable
to inform, to reach consensus, to teach, and to entertain. The role the
Christian mass media.is asked to play is more of a reporicr and a teacher
than an-¢ntertainer, yet personne'l in entertainment progeams, where pro-
grams are properly projected can become top -class teachers and re-
porters. _ . C . _

The rapid arrival of the Communication Revolution Era is already
forcing a drastic change in the tradition-rooted attitude toward modern
mass media. Ours.is an age in which we shall soon see a world newspaper,
a direct-to-set-owner television broadcast,all to be made possible by the
high-power. satellites hovering above the equator, _

"The British Economist in its booklet, “The Communications Revelu-
tion,” has the following to say concerning this age, “The changes that are
coming...should end the sense of isolation that parts of the world have
felt for centuries.”™ . - o 3 _

Isolation is already a luxury few Christian media can afford to have.
The age-oldconcept, “‘to be my own bass,” the individualism born from
human egoism, should give way to Chrisi-centered international-minded
coordination and co-operation. All mass media, old and new, must be
adequately used to teach and report the Good News for modern man; at
the same time, we remember also the demonic possibilities latent in

media,
How media coordination can be implemented

Proclamation of the Good-News to all nations is a cross-cultural
communication process. If the Christian church -could have
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:ii;e;rr;it;cgny I{:{)ilecte(% and analyzed data based on studies of the mi
Bos progessscsef;éout for centgries, then the specific characteristics 2;’
s foreme;;msl;:@a\;e .bee}il isolated and evaluated, and would have
; ¢ elpint i i h ne i
been of u p ¢ planning of the much needed media coor-
MARC issions
conty loiiit,e:ihaet I;dﬁt()siion.s Aéivlg?ced Research and Communication
: ovia, California, has initiated i i
ce Mon : , ed a series
porigésta;ngr i(;!:?; Jub;.cc]:s. This effort should be encouragedojnséui:;s
are light i wi i .
ported ! g_ o the prohiems with which we are now con-
Judgin id cor i
o e gon% gf;?c‘:f;ﬁ; :vewiaggrsﬁ.ld clr;)nceming the nature-and functions
\ cations, aps know why well-desi
of Wi ' y well-designe -
hobwatr;l:i};e;l cogrtjma;xon Is imperative. When we come to %hc ‘(j;sgs(ii‘;{rf“f
how d stsairlljmii;?}g;em:mled, Lborough discussions and exploration gf
. Lnle X : . :
e people who are working with Christian media are
In some cases : '
ke plac: ci.zse;:;l wt“bm_ay need wergers and affiliations such as have
taken place 1o 1e E]mted States between publishing houses and
S oonics tia n ot er areas partnership may be in order. But éver
where there 151 ¢ need for coordination among all Christian media g
: allenge unprecedented in the history of h e,
e y of human communica-
Th . T
edin mert; g;ciiour k‘mds of coor.dnr'aataon. First, coordination within one
selves‘what kindsta;_m,e,.the publishing houses should find out by them-
e os whiat ki gnél;iﬁl?cf each of them, ¢ither individually or jointly
' . isher may choose as i i ‘
may El;Je aimed at an urban readerghip youth as s audience, another
ec N . . » . i . a
pub“Shiigcli{Gioordmduon within all Christian media. For instance, the
D e se;ls may do the follow-up work for a radio station or a’TV
program t m(;ug,b a ixble c(‘)‘r'resp:opdence course or other printed proj-
et ;)rinted mgd‘iz e:;; necé ;o. f(ijght}! in rural areas where illiteracy is hig}i-
. in-depth teaching in the istri ,
-y 1 can 2 e urban district.
dinatedirs(iia,o(i}c;c(});(:i;?;n(?fn through the secular media. This includes coor
61 programs, Sup i i ]
provision of trained personne} uPPLY of syndicaied material, and
F " I3 . !
terpﬂgggzﬂl, c?:r?;ﬁiﬁ?éﬁ{l between the Christian mass media and the in
iz jon am indivi isti .
personal com ong individual Christians and the non-
An effective implen i i
i ' nentati 5 ¢ inati
following steps. P on of this coordination may take the
a. oAf f;:grcdinta_ting office or a communication center on each
ontinents — the iv
readershin, command tower, under coilective
b. A communicati ndati
‘ on foundation or a Christia:
ff;nance worthwhile projects. n World Bankto
<. di;(?iﬁai;(é}; center Witt;h scholars from a variety of academic
, responsible for investigating cul
. i tural patte
national and iribal mores, li istics. P ysten,
. _ , linguistics, music
g aAnaiyms, mass persuasion techniques, ete. » system
.Chpos.t»«graduatc?—icvel school of communication with
ristian professionals from the mass media teaching men
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andd women for careers in communication research, teach-
ing, and as professional specialists in radio/TV, journal-
1sm, film, and other connected fields. .

A country goes to war with its complete armed services, a combina-
tion of military, naval, and air forces. We Christians should enter into
the global battle of evangelization with united, accorded, and well-coor-
dinated media forees if we are to win.

We have no objection to the diversification of Christian media. Yet
media coordination has today become a necessity. It not only makes
media diversity meaningful; it makes a global communication of the
message of Christ possible:

549

COMMUN ECATEQN S RESEARCH
Menkir Esayas . ' '

Mr. Esayas, Addis Ababa, Ethiopia, is
Dhirector of the Department of Audience
Research and Planning jor the Gospel in
Ethiopia.

In his book, Man's Need and God's Action, Reuel L. Howe, who is recog-
nized by many as a practical theologian, expresses compelling ideas as to
the basic concepts of communications as they relate to the Christian
faith. He writes: B o
“We have the gift of the new relationship from God in Christ
into which baptism is the door, He gave us this gift not for ourselves
only, but for all men. The Christian Church exists primarily for
those who are not in it, which is to say that our chief aim is mission-
ary. The first meaning of baptism for us is that we are cared for, but
its second meaning is that we are called to care for others; first we
are ministered unto; but finally we must minister. How easy it is,
however, for us to think of the church as existing primarily for those
who are already in; how easy it is for us to be concerned for our
parish’s success, prestige, and adornment and ‘to forget those to
whom we are sent. We may be so forgetful of our mission as to resent
any reminders of our responsibility to those outside and to resent,
also, their intrusion into our “fellowship” when they appear as a
“ result of others’ invitations. On the contrary, the Christian’s mark of
maturity is his readiness to seek out and care for, or minister. All of
us having been baptized are ministers of Christ, both laity and cler-
gy.” o
As part of the concept of baptism defined in the preceding quote, it
would seem that Christian communication has an essential function to
fulfill in the broadcast sense of the mission of the church. The key
essence here is one of “seeking out™ and thén ministering. The process of
seeking-out is a complicated procedure in all areas of scientific involve-
ment, not ‘least within the area of communications. ‘However, while
difticult, this “searching” is also the most necessary if there is to be any
element of effectiveness and any consolation in knowing thata job is
being done well, i i
The church is beginning to realize the significance of the use of mass
media as a cogent force of propagation. Flowever, what is still needed is
the knowledge of how to disseminate its message to receptive audiences.
The reaiized need of audience analysis is not limited to our age. The
phenomenon can be traced back as far as to Plato, Aristotle, and other
Greek philosophers who took great pains to understand their audiences
in order to communicate with them. Shakespeare was obviously well
aware of his audience, as hiec drew upon it for many characters in his
plays. Christ exemplified in the Gospels the art of knowing to whom one
is speaking so as to communicate in the most meaningful manner. In any
communication endeavor the question of whom are we talking to is




